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ABSTRACT

Objective. We aimed to identify which marketing journals are the most influential for Latin American
researchers.

Methodology. We used data from 15226 documents indexed in Scopus from 2000 to 2023. We em-
ployed a journal co-citation analysis to visualize the journals’ representativeness over time. The clusters
formed, and the areas they represented were analyzed, and the clusters were then compared in the two
defined periods (2000-2011/2012-2023).

Results. The following journals are considered to be among the most influential and representative
of the Latin American marketing research community: the Journal of Marketing, the Journal of Business
Research, the European Journal of Marketing, the Journal of Consumer Research, the Journal of Marketing
Research, the Journal of Marketing Management, the Journal of the Academy of Marketing Science, and
the Industrial Marketing Management. The co-citation maps indicate that the initial period of research
was still in its infancy, with only classic North American journals represented. However, from the second
period onwards, the traditional North American and European journals are evident, as well as a group of
Latin American journals with a focus on management, business, and business administration.
Conclusions. Latin American researchers utilize classical journals to support their research. However, a
greater presence of Latin American journals has only been observed in the last decade. This is a peculiar
phenomenon because research published in North American and European journals seems to be the
major intellectual reference.
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INTRODUCTION

M ARKETING is considered a discipline that
reached maturity in the mid-1930s (Wit-
kowski, 2010). It is an applied discipline that
focuses on problem-solving rather than its de-
velopment per se (Gustafsson & Ghanbarpour,
2022), although some consider that “it has no
mainstream, central focus, or cognitive identi-
ty (Hunt, 2020, p. 193)”. In its disciplinary con-
figuration, the definition of curricula, scientific
associations, conferences, and academic events,
as well as scientific journals, have played an
important role. Currently, there are numerous
scientific journals oriented to marketing, some-
thing that has its basis in the large volume of
research derived from academic programs.

In the early 2000s, there was a paucity of
interest in the influence of marketing journals
(Baumgartner & Pieters, 2000). However, the
current situation is markedly different, with a
significantly greater number of journals dedi-
cated to the subject. For example, prior to the
2000 edition of the Scimago Journal Rank,
there were 114 journals listed. In contrast, in
2022, there were already 216. The extensive
diversity of journals has prompted the devel-
opment of numerous studies employing bib-
liometric approaches to examine the literature
produced. This includes studies on global on-
line marketing (Patrick & Hee, 2020), green
marketing (Saleem et al., 2021), interactive
marketing (Verma, Kumar & Kumar, 2023),
international marketing (Samiee & Chabowski,
2021), agricultural marketing (Qorri & Felfoel-
di, 2024), luxury marketing (Rathi et al., 2022),
industrial marketing (Valenzuela Fernan-
dez et al., 2019), marketing strategy (Rosario,
2023), digital marketing (Ghorbani et al., 2021,
Leén-Castro et al, 2021), bank marketing
(Sanchez-Camacho et al., 2020), and even arti-
ficial intelligence marketing (Anayat & Rasool,
2024).

In light of the growing relevance of mar-
keting journals, there has been a notable in-
crease in research aimed at identifying the
publication patterns of specific journals. The
International Marketing Review is a case in
point. Its analysis revealed that the journal has
experienced growth in both its evolution and
impact over time, with its topics grouped into
six clusters (Donthu et al., 2021). Similarly, the
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journal Psychology & Marketing demonstrated
growth, with its nascent and promising areas
organized into six clusters (Donthu et al., 2021).
The analysis of the Journal of Services Market-
ing was conducted with the objective of identi-
fying the most prominent authors, their respec-
tive affiliations, and countries of origin, as well
as the most extensively explored topics over the
course of the journal’s 34-year history (Donthu
et al., 2022). Other noteworthy research stud-
ies include those conducted on journals such as
International Journal of Bank Marketing (Ku-
mar et al., 2022), European Journal of Market-
ing (Martinez-Lopez et al., 2018), Asia Pacific
Journal of Marketing and Logistics (Donthu
et al., 2021), Journal of Travel & Tourism Mar-
keting (Mulet-Forteza et al., 2018), Journal of
Islamic Marketing (Hassan et al., 2022), and
Journal of Relationship Marketing (Maggon,
2022). A more comprehensive study was that
of Akpinar (2024), who examined marketing
trends over 26 years from eight top journals in
the discipline.

The marketing thought emerged between
1900 and 1920 in North America, with pro-
fessors from various universities introducing
courses on the subject (Wilkie & Moore, 2020).
However, it was not until the early 21st centu-
ry that the marketing discipline began to take
shape in Latin America (Arellano Cueva, 2010).
That is why in this study, we aim to identify
which marketing journals are the most repre-
sentative for Latin American researchers. We
will use journal co-citation analysis from Sco-
pus data to visualize the representativeness of
the journals over time. The research questions
(RQ) we will answer in this article are

« RQ 1: Which are the most influential market-
ing journals for Latin American researchers?

« RQ 2: How has the influence of these jour-
nals changed over time?

METHODOLOGY
Dataset

To develop this study, we used data from Sco-
pus. In order to retrieve literature mainly fo-
cused on marketing, only this term was used
in the title. We considered Latin American re-
search to be that in which at least one author



was affiliated with an institution in a country
in that region. We then selected the typology
of articles, reviews, book chapters, and con-
ference papers. The time span of the study was
from 2000 to 2023. These parameters yielded
1526 results. The search equation was

TITLE (“marketing”) AND PUBYEAR >
1999 AND PUBYEAR < 2024 AND (LIM-
IT-TO (AFFILCOUNTRY, “Brazil”) OR LIM-
IT-TO (AFFILCOUNTRY, “Mexico”) OR
LIMIT-TO (AFFILCOUNTRY, “Colombia”)
OR LIMIT-TO (AFFILCOUNTRY, “Peru”) OR
LIMIT-TO (AFFILCOUNTRY, “Ecuador”)
OR LIMIT-TO (AFFILCOUNTRY, “Chile”)
OR LIMIT-TO (AFFILCOUNTRY, ‘Argen-
tina”) OR LIMIT-TO (AFFILCOUNTRY,
“Cuba”) OR LIMIT-TO (AFFILCOUNTRY,
“Costa Rica”) OR LIMIT-TO (AFFILCOUN-
TRY, “Venezuela”) OR LIMIT-TO (AFFIL-
COUNTRY, ‘Jamaica”) OR LIMIT-TO (AF-
FILCOUNTRY, “Trinidad and Tobago”) OR
LIMIT-TO (AFFILCOUNTRY, “Uruguay”)
OR LIMIT-TO (AFFILCOUNTRY, “Puer-
to Rico”) OR LIMIT-TO (AFFILCOUNTRY,
“Guatemala”) OR LIMIT-TO (AFFILCOUN-
TRY, “Barbados”) OR LIMIT-TO (AFFIL-
COUNTRY, “Paraguay”) OR LIMIT-TO (AF-
FILCOUNTRY, “Honduras”) OR LIMIT-TO
(AFFILCOUNTRY, “Haiti”) OR LIMIT-TO
(AFFILCOUNTRY, “Guyana”) OR LIMIT-TO
(AFFILCOUNTRY, “Dominican Republic”)
OR LIMIT-TO (AFFILCOUNTRY, “Nica-
ragua”) OR LIMIT-TO (AFFILCOUNTRY,
“Saint Kitts and Nevis”) OR LIMIT-TO (AF-
FILCOUNTRY, “El Salvador”) OR LIMIT-TO
(AFFILCOUNTRY, “Cayman Islands”) OR
LIMIT-TO (AFFILCOUNTRY, “Bolivia))
AND (LIMIT-TO (DOCTYPE, “ar”) OR
LIMIT-TO (DOCTYPE, “cp”) OR LIMIT-TO
(DOCTYPE, “ch”) OR LIMIT-TO (DOCTYPE,
“re”) OR LIMIT-TO (DOCTYPE, “bk”))

Research approach
and processing techniques

The analysis of journal co-citations is regard-
ed as an effective indicator for the organization
of academic disciplines (Ding et al., 2000).
This approach enables the identification of
the relevance and similarity between journals
(Yang et al., 2019). The occurrence of frequent

co-citations in the same study indicates a
strong semantic relationship between the two
journals (Small, 1973). The analysis of jour-
nal co-citations facilitates the investigation of
trends within a specific discipline (Kusakun-
niran et al., 2018).

In this study, journal co-citation maps were
generated using data from Scopus, as previ-
ously described. First, the journal names were
standardized. In many instances, the various it-
erations of the same journal were consolidated.
The software utilized for map generation was
VOSviewer. Maps were generated with those
journals that had a minimum of 20 citations.
A total of 227 sources met the aforementioned
threshold, representing 24,398 sources in total.
In order to respond to RQ1, a single map was
constructed using all of the data from 2000 to
2023. The clusters were then subjected to qual-
itative analysis with regard to the grouping of
journals and their respective citation levels.

To address RQ2, we conducted a longitudinal
analysis. The corpus was divided into two pe-
riods of 12 years each: 2000-2011 (241 papers)
and 2012-2023 (1318 papers). An analysis was
performed on the clusters formed and the areas
they represented, which were then compared
in the two defined periods. Network centrality
measures were also employed to identify the
most influential journals based on their impor-
tance within the maps.

RESULTS

Influential marketing journals for
Latin American researchers (2000-2023)

The journal co-citation map reveals six clusters
(see Figure 1 and Table 1). Cluster 1 is the larg-
est, comprising 68 journals. This cluster en-
compasses journals with an emphasis on con-
sumer and service-related matters. Prominent
examples include the Journal of Consumer Re-
search, the Journal of Consumer Marketing,
the Journal of Services Marketing, the Journal
of Service Marketing, the Journal of Service
Research, Advances in Consumer Research,
the International Journal of Consumer Studies,
the Service Industries Journal, and the Jour-
nal of Service Management. Other journals
oriented towards psychology and social studies
include the Journal of Social Marketing, the
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Journal of Consumer Psychology, the Jour-
nal of Personality and Social Psychology, the
Psychological Bulletin, Procedia-Social and
Behavioral Sciences, Innovar. Revista de Cien-
cias Administrativas y Sociales, American
Psychologist, the Psychological Review, the
Revista de Ciencias Sociales, Technology in
Society, and Universidad y Sociedad. More-
over, this is the sole cluster that encompasses
Latin American journals, including Revista
Espacios, Revista Brasileira de Marketing,

e .

Estudios Gerenciales, Revista Venezolana de
Gerencia, Administracao de Marketing, Revis-
ta de Administracao de Empresas, Revista de
Administracao Contempordanea, Pensamiento
& Gestion, Brazilian Business Review, and Re-
vista de Administracao. The majority of these
journals are oriented towards management and
business studies. It should be noted that there
is a paucity of marketing journals in the region,
with the majority of journals in this field being
management journals that cover these topics.
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Figure 1. Co-citation map of marketing journals in Latin America.

Cluster 2 contains 50 journals, with a par-
ticular emphasis on classic marketing titles, in-
cluding the Journal of Marketing, the Journal
of Business Research, the Industrial Marketing
Management, the Journal of the Academy of
Marketing Science, and the Journal of Inter-
national Marketing. This cluster is dominated
by business and management journals that also
address marketing topics. Examples include the
Strategic Management Journal, the Academy
of Management Review, the Journal of Inter-
national Business Studies, the Journal of Stra-
tegic Marketing, the International Business
Review, the Academy of Management Journal,
the Journal of Product Innovation Manage-
ment, the Journal of Management, Manage-
ment Decision, the Journal of Business Ventur-
ing, the Journal of Management Studies, the
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Journal of Small Business Management, the
Administrative Science Quarterly, and numer-
ous others. The third cluster is somewhat anom-
alous. The cluster comprises 39 medical jour-
nals. It is evident that this cluster demonstrates
the application of marketing in the medical and
healthcare sectors. Notable among the journals
in this cluster are Public Health Nutrition, Ap-
petite, Obesity Review, Nutrients, Lancet, PLoS
One, International Journal of Environmental
Research and Public Health, American Journal
of Public Health, BMC Public Health, British
Food Journal, and numerous others.

Cluster 4 is comprised of 37 journals, in-
cluding the esteemed Journal of Marketing
Research, as well as other notable publications
such as the Journal of Retailing and Consum-
er Services, Marketing Science, Journal of



Cluster Label Journal (citation weight)

* European Journal of Marketing (503)

« Journal of Consumer Research (318)

« Journal of Marketing Management (217)

« Journal of Retailing (182)
Consumer, services, » Marketing Intelligence & Planning (164)
and social marketing « Journal of Macromarketing (142)

« Journal of Public Policy & Marketing (137)

« Journal of Consumer Marketing (129)

* Psychology & Marketing (128)

« Journal of Social Marketing (126)

Cluster 1

« Strategic Management Journal (390)
» Academy of Management Review (222)
« Journal of International Business Studies (191)
« Journal of Strategic Marketing (158)

Marketing, strategy « International Business Review (122)

and innovation » Academy of Management Journal (121)

« Journal of Product Innovation Management (117)
+ Journal of Management (113)
» Management Decision (108)
* Journal of Business Venturing (107)

Cluster 2

« Public Health Nutrition (218)
* Appetite (143)
» Obesity Reviews (114)
* Nutrients (112)
Marketing in health « Lancet (111)

and medicine * PLoS One (89)
« International Journal of Environmental Research and Public Health (68)
* American Journal of Public Health (60)
« BMC Public Health (58)
« British Food Journal (55)

Cluster 3

« International Journal of Production Economics (83)

« Journal of Operations Management (80)

* European Journal of Operational Research (76)

« International Journal of Operations & Production Management (53)

« International Journal of Production Research (51)

« Annals of Operations Research (22)

* Production and Operations Management Journal (21)

« International Journal of Productivity and Performance Management (22)
> Gestdo & Producéo (20)

« Supply Chain Management: An International Journal (20)

Information systems,
Cluster 4 operations, and supply
chain management

« Journal of Cleaner Production (288)

« Sustainability (231), Journal of Business Ethics (193)

* Tourism Management (179)

« International Journal of Hospitality Management (100)

» Annals of Tourism Research (84)

« Journal of Travel Research (81)

* Technological Forecasting and Social Change (77)

« International Journal of Contemporary Hospitality Management (65)
+ Journal of the Academy of Marketing Science (65)

Hospitality

Cluster 5 .
and tourism management

» Harvard Business Review (509)

» Business Horizons (191)

« California Management Review (132)

« International Journal of Retail & Distribution Management (71)
» MIT Sloan Management Review (67)

« Sloan Management Review (63)

* International Journal of Service Industry Management (36)

« Asia Pacific Journal of Marketing and Logistics (29)

« Journal of Relationship Marketing (22)

« Journal of Knowledge Management (21)

Cluster 6 Business and management

Table 1. Journal co-citation mapping description: 2000-2023.



Interactive Marketing, and Management Sci-
ence. However, this cluster is dominated by two
groups of journals. The first of these is oriented
towards the management of information sys-
tems, including the International Journal of In-
formation Management, Computers in Human
Behavior, MIS Quarterly, Expert Systems with
Applications, Decision Support Systems, Elec-
tronic Commerce Research and Applications,
Information Systems Research, Procedia Com-
puter Science, Internet Research, Information
and Management, IEEE Access, and the Jour-
nal of Management Information Systems. The
second group pertains to operations, produc-
tion, and supply chain management. Examples
of this group include the International Journal
of Production Economics, the Journal of Op-
erations Management, the European Journal
of Operational Research, the International
Journal of Operations & Production Manage-
ment, the International Journal of Production
Research, the Annals of Operations Research,
Production and Operations Management, the
International Journal of Productivity and Per-
formance Management, Gestdo & Producao,
and Supply Chain Management: An Interna-
tional Journal.

Cluster 5 is comprised of 22 hospitality
and tourism-oriented journals, including the
Journal of Cleaner Production, Sustainabili-
ty, Journal of Business Ethics, Tourism Man-
agement, International Journal of Hospitali-
ty Management, Annals of Tourism Research,
Journal of Travel Research, Technological
Forecasting and Social Change, International
Journal of Contemporary Hospitality Man-
agement, Journal of the Academy of Market-
ing Science, and others. Finally, cluster 6 com-
prises traditional publications in management
and business, including Harvard Business Re-
view, Business Horizons, California Manage-
ment Review, and MIT Sloan Management
Review, among others.

Changes with respect to influential
marketing journals in Latin American
researchers (2000-2011/2012-2023)

The map of the initial period illustrates the
presence of three clusters, comprising a total
of 30 journals (Figure 2A, Table 2). The first
cluster is comprised of the most esteemed
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marketing journals, with the following being
the most highly cited: The journals included in
this cluster are the Journal of Marketing, the
Strategic Management Journal, the Journal of
Business Research, the Academy of Manage-
ment Review, and the Industrial Marketing
Management. This cluster demonstrates the
co-citation of marketing journals with those
on business and management. The second
cluster comprises a combination of marketing
journals with those focused on service and the
consumer. The most prominent titles, in terms
of citations, include the Journal of Marketing
Research, the Journal of the Academy of Mar-
keting Science, the Journal of Consumer Re-
search, the Journal of Advertising Research,
Management Science, and the Journal of Con-
sumer Marketing. The third cluster comprises
the journals most closely associated with inter-
national marketing, including: The following
journals are also included in this cluster: Har-
vard Business Review, European Journal of
Marketing, International Marketing Review,
Journal of International Business Studies,
Journal of International Marketing, and Mar-
keting Intelligence and Planning.

A map reflecting six clusters was generated
from 210 journals during the second period
(Figure 2B, Table 2). The map exhibits compa-
rable patterns to those observed in the general
map presented in Figure 1. For instance, cluster
1 is characterized by a prevalence of journals
specializing in service marketing, consumer
marketing, and psychology. Notable journals
within this cluster include the European Jour-
nal of Marketing, the Journal of Consumer
Research, the Journal of Marketing Manage-
ment, the Journal of Retailing, and Psycholo-
gy and Marketing. Additionally, this cluster
is where Latin American journals with an em-
phasis on marketing, management, and busi-
ness stand out. The second cluster is comprised
of journals with a focus on business and man-
agement, including, for example, the following:
The Journal of Marketing, the Journal of Busi-
ness Research, the Journal of Marketing Man-
agement, the Strategic Management Journal,
and numerous other periodicals are included
in this category. The third cluster pertains to
the domain of information management sys-
tems, as well as operational research. In this
cluster, notable journals include the Journal of
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Figure 2. Co-citation map of marketing journals in Latin America (A: 2000-2011, B: 2012-2023).

Marketing Research, Marketing Science, In-
ternational Journal of Information Manage-
ment, Computers in Human Behavior, Journal
of Operations Management, MIS Quarterly,
Expert Systems with Applications, and Deci-
sion Support Systems. Cluster 4 pertains to the
application of marketing principles in the con-
text of medicine and public health. Notable ti-
tles include Public Health Nutrition, Appetite,
Lancet, BMC Public Health, American Journal
of Public Health, and numerous others. The

Iberoamerican Journal of Science Measurement and Communication

fifth cluster encompasses journals pertaining
to tourism and hospitality management, in-
cluding Tourism Management, International
Journal of Hospitality Management, Journal
of Travel Research, and International Journal
of Contemporary Hospitality Management.
Cluster 6 comprises journals exclusively devot-
ed to business and management. Notable ex-
amples include the Harvard Business Review,
Business Horizon, and MIT Sloan Manage-
ment Review.

Vol. 4, No. 2, 1-12. DOI: 10.47909/ijsmc.118 7



2000-2011 Period

Journal
(citation weight)

Cluster
(# of nodes) el
Academy of Management
Journal (29), Academy
of Management Review
(62), Administrative
Science Quarterly (20),
Entrepreneurship and
Regional Development
(36), Industrial Marketing
Management (55)

Cluster 1 (14)

Journal of Advertising
Research (34), Journal
of Consumer Marketing
(25), Journal of Consumer
Research (66), Journal of
Marketing Research (96),
Journal of Retailing (26)

Cluster 2 (10)

European Journal of
Marketing (82), Harvard
Business Review (93),
International Marketing
Review (52), Journal of
International Business
Studies (43), Journal of In-
ternational Marketing (30)

Cluster 3 (6)

2012-2023 Period

Cluster Label Journal
(# of nodes) (citation weight)
European Journal of
Marketing (434), Journal
Consumer, of Consumer Research
services, (255), Journal of Market-
Cluster 1 (60) and social ing Management (227),
marketing Journal of Retailing (161),
Marketing Intelligence &
Planning (145)
Journal of Marketing
Research (446), Journal of
Marketing Retailfng and Consumer
Cluster 2 (60) strategy an'd SerV|c_es (210), Journ{al
innovation of BUS:II‘]ESS & Industrial
Marketing (201), Journal of
Interactive Marketing (185),
Marketing Science (182)
Journal of Marketing
Research (446), Journal of
Marketing in Retailing and Consumer
Cluster 3(38)  health and Serwges (210), Journgl
medicine of Buslness & Industrial
Marketing (201), Journal of
Interactive Marketing (185),
Marketing Science (182)
Information
systems, Public Health Nutrition
operations, (218), Appetite (142),
Cllsieetr & () and supply  Obes Rev (114), Nutrients
chain (112), Lancet (98)
management
Journal of Cleaner Pro-
duction (288), Sustainabil-
Hospitality ity (231), Journal of Busi-
Cluster 5 (19)  and tourism ness Ethics (179), Tour.
management Manag (163), Internation-

al Journal of Hospitality
Management (91).

Harvard Business Review
(431), Business Horizons
(184), California Man-
agement Review (118),
MIT Sloan Management
Review (64), International
Journal of Retail & Distri-
bution Management (62).

Business and

Cluster 6 (10) management

Table 2. Journal co-citation mapping description: 2000-2011/2012-2023.

In the course of our analysis, we identified a
set of pivotal journals that emerged repeatedly,
reflecting a high degree of centrality (see Table
3). Notable examples of these journals include
the Academy of Management Review, the Eu-
ropean Journal of Marketing, the Harvard
Business Review, the Industrial Marketing
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Management, the International Journal of Re-
search in Marketing, the International Market-
ing Review, theJournal of Advertising Research,
the Journal of Business & Industrial Marketing,
the Journal of Business Research, the Journal
of Consumer Marketing, the Journal of Con-
sumer Research, the Journal of Marketing, the



Journal of Marketing Management, the Jour-
nal of Marketing Research, the Journal of Re-
tailing, the Journal of Services Marketing, the
Journal of the Academy of Marketing Science,

2000-2011 Period

# Journal cIeJnetgr;Tiiy
1 Academy of Management Journal 29
2 Academy of Management Review 29
3 Harvard Business Review 29
4 International Journal of Research in Marketing 29
5 International Marketing Review 29
6  Journal of Business & Industrial Marketing 29
7 Journal of Business Research 29
8 Journal of International Business Studies 29
9 Journal of Marketing 29
10 Journal of Marketing Management 29
1 Long Range Planning 29
12 Management Science 29
13 Marketing Intelligence & Planning 29
14 Strategic Management Journal 29
15 European Journal of Marketing 28
16 Journal of Marketing Research 28
17 Journal of Service Research 28

18 Journal of the Academy of Marketing Science 28

19 Administrative Science Quarterly 27
20 Industrial Marketing Management 27
21 Journal of Consumer Marketing 27
22 Journal of Consumer Research 27
23 Journal of International Marketing 27
24 Journal of Retailing 27
25 Management Decision 27
26 Marketing Science 27
27 Journal of Services Marketing 25
28 Journal of Advertising Research 24
29 Journal of Business Venturing 24
30 Entrepreneurship and Regional Development 17

the Management Decision, and the Marketing
Intelligence & Planning. In this context, we find
both classic marketing journals and business
and management journals.

2012-2023 Period

Hertnc] cle?:t?':i:y
Journal of Marketing 198
Journal of Business Research 197
European Journal of Marketing 191
Journal of Consumer Research 191
Journal of Marketing Research 190
Journal of Marketing Management 188

Journal of the Academy of Marketing Science 186

Industrial Marketing Management 184
Journal of Retailing and Consumer Services 181
Journal of Strategic Marketing 179
Sustainability 179

Harvard Business Review 178

Business Horizons 177

International Journal of Research in Marketing 177

Journal of Advertising 176

Journal of Business Ethics 176
Journal of Services Marketing 176
Journal of Cleaner Production 175
Journal of Consumer Marketing 174
Journal of Consumer Psychology 174
Journal of Public Policy & Marketing 174
International Marketing Review 173
Journal of Business & Industrial Marketing 173
Marketing Intelligence & Planning 173
Journal of Retailing 172

Journal of Interactive Marketing 171
Academy of Management Review 169
Management Decision 168
European Business Review 166
International Journal of Contemporary 165

Hospitality Management

Table 3. Centrality degree of marketing journal in each decade mapping.

DISCUSSION AND CLOSING REMARKS

The objective of this study was to identify the
journals that exert the greatest influence and
represent the Latin American marketing re-
search community. It is evident that the most
significant journals specialize in classic mar-
keting or management and business topics
related to the field. The following journals are

considered to be among the most influential for
the Latin American marketing research com-
munity: the Journal of Marketing, the Journal
of Business Research, the European Journal of
Marketing, the Journal of Consumer Research,
the Journal of Marketing Research, the Jour-
nal of Marketing Management, the Journal of
the Academy of Marketing Science, and the In-
dustrial Marketing Management.



The co-citation maps indicate that the initial
period of research was still in its infancy, with
only classic North American journals represent-
ed. However, from the second period onwards,
the traditional North American and European
journals are evident, as well as a group of Lat-
in American journals with a focus on manage-
ment, business, and business administration.
It is notable that the region does not have a
significant presence of marketing journals but
rather a greater number of journals that cover
these topics. To illustrate, the 2022 edition of
Scimago Journal Rank comprises 216 journals,
of which only 6 are from Latin American pub-
lishers, representing a mere 3% of the total.

A longitudinal analysis of the co-citation of
journals has demonstrated the evolution, or
more accurately, the disciplinary structuring
of published research. In the initial period, the
journals were classified into three principal
categories: (1) marketing, business, and man-
agement; (2) social marketing, consumer, and
services; and (3) international marketing. The
relationship between marketing and business
and management was evident in the second pe-
riod, as were consumer orientation and social
marketing. However, no cluster was identified
that exclusively focused on international mar-
keting journals. Consequently, the delineation
of areas such as tourism and hospitality man-
agement, information systems management,
supply chain management, and operations
were also identified. Additionally, a cluster ori-
ented to marketing in the medical and health
sectors was observed. Upon closer examination
of the maps above, it becomes evident that the
clusters pertaining to marketing in the medical
and health sector are somewhat detached from
the rest of the clusters, forming a more autono-
mous disciplinary community.

Latin American researchers utilize classical
journals to support their research. However, it
has only been in the last decade that a greater
presence of Latin American journals has been
observed. This is a peculiar phenomenon be-
cause research published in North American
and European journals seems to be the major
intellectual reference. Nevertheless, this seems
to be changing in the last decade, which is
linked to the development of the discipline in
Latin America and the institutionalization of
journals on these topics in the region.
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